Signs of An Entrepreneur

f you had asked Jonathan when he was a kid reading

his linancial times whether or not he would be
an entreprencur later on in life, he would of said no.
Bur low and behold, after participating in his school
entreprencurship projece called “Student Stock Exchange”
(www.studentstockexchange.com), he was inrrigm:d. i [
was not just seeing my business that did it for me, it was
seeing whart others had creared,” he says.

While in college Jonathan launched his first venture
after secing an interview on television. “The man being
j.'['l.t:..'f‘n'il.'\'-'fd on I]'IL' NMEWS WS {.IL"\frihi"E I'Ii'i i'.ll.lﬁi”l.'.‘a.ﬁr h[]\'u'
it was growing and the benefies. | thought to myself, Wow!
Whar an amazing idea. Why can't I do tha2”. So he did.
He recruited a friend and worked all night every nighr for
months. Three months later his business was launched.
“The hirst three years were ough. We thought we would
be rich right away, but we had to make many sacrifices and
changes and try new things before it worked out.” While
trying out new things, he bought our his first partner, a
huge personal gamble, and broughy in a new partner;
Carlo P'ansera.

After the success of his first business he launched two others.
His current venture is Mirada Media; a digital signage
company. Digital signage is the evolution of the traditional
media vehicle for advertising, product promotion, and
information display. The medium provides retilers and
other businesses complete and centralized control of on-
premise information presented through digital displays
like plasma/LCD/DLIYLED  screens, projectors, and
kiosks. Updated instantly through digital signage software,
these displays will show rich media content, such as images,
Hash videos, live television and data feeds.

Jonathan believes that you have to “dream big in order
to get big. If you have high expectations, it will give you

By Katherine Korakakis

something to aim for. P'eople think that you have 1o be
An (.'IFLT[ in thc h'l.l.\inh‘: you o 1'[““.. h'l.lt th:ltr\. not true.
In my first business, 1 had no clue whar I was doing, but |
learned. Now, I'm an expert in my field! ®

His advice: Look at whar others are doing, look at what
you like doing and look at what you spend your money
on. That will give you a good indication of type of business
to start.” He adds, “It’s a misconception that all businesses
have to be innovative or new. That's not true. All you have
to do is caprure a market share that is novel. You don't have
to re-invent the wheel”,

Jonathan Valicenti came from humble beginnings. His
parents were not entreprencurial bur they were hard-
working. Jonathan is now 28 yrs old, lives in Montreal
and is on top of his game! O

For more information about his company
visit: www.miradamedia.com
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